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Retail shops ﬂourlshmg In ‘west Mldtown area

By Lisa R. Schoolcraft
STAFF WRITER
tlanta's chic Midtown West continues
to attract new retailers, including
upscale furniture stores and a salon,
Midtown West, which includes
several neighborhoods in an industrial
area of Atlanta, includes the areas
around Howell Mill and Huff roads, now
a burgeoning design market.
When Jim Weinberg, owner of Jim
Weinberg Lifestyles,
an interior design
firm at 202 Townsend
Place N.W,, came to
Atlanta eight vears
ago, Midtown West,
or Westside as it is
also known, was his
first choice in which
to locate his busi

JOANN VITELLY

Finding identity: Max Sanchez and his brother, Chris, who are building Spa Sentio

because it “is an envi-
~  ronmentwhere there
is opportunity for design and creative
people,” he said. “Textile showrooms and
craftsmen were in the area. We felt like
‘we were in the pioneering stage of taking
run-down buildings and turning them into
ifies.”

oppartuni

The beauty of Midtown West is its easy
accessibility, Weinberg said, because of
Howell Mill Road, to Atlanta’s downtown
and Buckhead *“without having to pay high
costs for showroom space.”

As residential units sprang up in the
area, retailers and restaurants like Figo
Pasta and Flip followed, he said.

Chris Sanchez and his brother, Max,
plan to open Spa Sentio later this summer
at 1170 Howell Mill Road.

Midtown West “has its own identity and

| is growing,” Chris Sanchez said of the

reasons to apen a spa there. “That’s what

we found so alluring.”
Midtown West has a voung, hip demo-

graphic, said Max Sanchez, a hairstylist at

‘The spa will offer “hotel-quality
services,” such as facials, mas-
sages, manicures and pedicures
without the hotel prices, said Max
Sanchez, who has worked at the
Beverly Hills Hotel in California.

Midtown West really offers “a
junction in the city that marries”
northern and southern parts of
Atlanta, said Michael Phillips, principal at
White Provision Development Co., a part-
uerslnp w:lh]amestnwn. Wh.ue meswn

ing the White P

is meat
kmgbuildlng at Howell Mill Road and
14th Street, which was built in 1910.

off of Howell Mill Road, like the Midtown West area's young, hip demographic.

“Atlantans don't really cross-pollinate in AVA Design, which plans to open in
a shopping way,” Phillips said. ptember, will allow Al to select

Virginia-Highland residents don’t really custom tables, consoles, shelves and
shop in Buckhead, nor do Buckhead resi- other occasional pieces which are hand-
dents shop in Virginia-Highland, he said. crafted at the company’s custom and
But residents of both areas seem to gravi- wholesale manufacturing complex in
tate to Midtown West. Charlotte, N.C.

Westside Urban Market, at 1200 Howell  “We chose White Provision for our new
Mill Road, is home to boutiques like Sid  location because we feel that the develop-
Mashburn, Star Provisions, B. Braithwaite ment is focused on design trade as the
Bu.ng:lowC]as&caudSpmut.andalsnwp lopers seek to re-establish showroom-
Atlanta restaurants style furniture stores in Atlanta,” said Matt
at Bacchanalia, Taqueria del Sol and JCT  Carfaro, AVA Design owner.

Kitchen. CB2, a concept of home furnishings

When Bacchanalia and Taqueria del Sol retailer Crate & Barrel, is scouting Atlanta
opened in that area 10 years ago, there  for a new store and is said to be consid-
‘were many nay-sayers, Phillips said, but  ering the Midtown West area.

have been i ly loyal and Re‘lxﬂersarelandmglidwwnWest.
those restaurants have thrived there. which is also seeing resid p

Atlanta retail market

By the numbers

W Over the 12 months ending
in first-quarter 2009, nearly
2.5 million square feet of retail
space was completed.

W Planned projects total about
15 million square feet with nearly
one-third in northemn areas, such
as Roswell and Alpharetta.

W Developers are forecast to com-
plete 3.7 million square feet of
retall space this year, down from
4.5 million square feet in 2008.

W Roughly 1.1 million square feet of
space is expected to be delivered
in the Sandy Springs/North Fulton
submarket.

W The metro retail vacancy rate is
expected to hit 12.6 percent by
the end of 2009.

B Concessions were 10.6 percent of
asking rents in first-quarter 2008,
upfmm 9.5 percent year earlier.

ment, because of its creative nature and
businesses, said Weinberg.

“In times like this when you are seeing
retail expand,” he said, “it's giving you
some pretty good signals.”

Reach at ki U

com.

Phillips developed the Westside

Provision District, centered on the east
and west sides of Howell Mill Road
between Atlanta Water Works to the north|
and Brady Avenue to the south.

‘That district includes the
White Provision mixed-used
developitient, which has
attracted retailers Knoll,
Dragonfly Salon, Seed Factory,
Spa Sentio, and Room & Board

White Provision is also home|
to West Egg Café, as well as
the recently opened Abattoir, a
new restaurant from chefs Anng
Quatrano and Clifford Harrison|

New tenants also include
Environment Furniture, Maiso]
Atlanta and AVA Design.

Retailers in Midtown West have not
been immune to the down economy,
Phillips said, but the area remains a
strong submarket, because it has
“purpose-driven” retailers.
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