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Fonathan Adler

The mad potter brings his
cheeky style to Westside
by BETSY RILEY

VE LONG BEEN familiar with Jonathan Adler’s
pottery, offered by style-forward retailers such
ead and Heliotrope in Decatur. Now the New
ner has brought his entire “happy chic” line to
= on Howell Mill Road. Atlanta hasn't seen
ul since S5id and Marty Krofft pulled out of the
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v has heen | ot. “It's no accident that I'm putting my s
store right next to Taqueria [del Sol]l and Star Provisions—and 3 = E CBLANK
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definitely a few Tagueria pounds to be :
worked off just from visiting—and some lonathen My - 23 MEGEEE
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Sid Mashburn eredit card bills. pattery such as the \ =
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bath accessories, wall decor, stationery, new Westside store \CKE
and furniture. A “raging minimalist” in also showeases his CKSON
T p i lighting, textiles, |
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ture” and the “purest form necessary™— i et IRTMAN

he trends modern with his objects. But

he's a “raging maximalist” when it comes to decorating, layering
patterns and vibrant colors with abandon. (Why be subtle when
you start with something like a turquoise faux-zebra rug?)

“There should always be an element of levity in any room,”
says Adler, who is also known for whimsically erotic designs,
such as pottery covered in rows of bare female breasts. It's a
philosophy he calls “irreverent luxury,” listing tongue-in-cheelk
manifestos such as “Handerafted tchotchkes are life-enhancing.™

Adler is deadly serious about the “handerafted” part of that
dictum. Fundamentally, he is an artisan—even if his Rhode
Island School of Design professors dismissed his work, such as a
teapot with the Chanel logo, as too superficial. Some imventory is
created in Pern by Aid to Artisans, a nonprofit organization that
supports craftspeople in developing countries.

Affordability is another priority. A Higgins glass mobile might
cost $805, but a Utopia mug is only $24. “Priceless antiquities
can be kind of depressing,” says Adler. “I don’t think your home
should be full of intimidating stuff.” 1198 Howell Mill Road, 404-
367-0414, fonathanadier.comn B
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